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What can your business not afford to get wrong?

Most companies approach artificial intelligence from the wrong starting point. They ask which tool to buy, which model to
use, which platform to standardize on, or which vendor can make adoption feel simple. Those questions are not useless, but
they are dangerously incomplete. The more important question is the one above. Cedral Advisory helps companies answer
it before they commit capital, expose sensitive information, lock themselves into the wrong infrastructure, or mistake generic
Al adoption for durable competitive advantage.
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SECTION 01

The Core Problem

Al is moving too quickly for static strategy.

A plan written today can become stale within weeks. Models change. Costs change. Security assumptions change. Vendor
capabilities change. Privacy guarantees change. Workflow patterns change. The competitive baseline changes.

Many companies are treating Al adoption like a traditional software implementation: form a committee, evaluate vendors,
choose a platform, train employees, and revisit the strategy later. That cadence is too slow.

Al isnot a one-time implementation project. It isa per manent competitive
function.
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SECTION 02

The Central Risk

The central risk is not that a business fails to adopt Al.

The central risk is that a business adopts Al badly.

Poor adoption can create security exposure, vendor lock-in, wasted spend, weak internal habits, compliance confusion, and
a false sense of progress. Worse, it can cause leaders to believe they are becoming Al-enabled when they are merely using
the same generic tools as everyone else.

A company can be very active with Al and still build no real advantage.
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SECTION 03

What Not To Do

Eight failure patterns recur as organizations evaluate, adopt, and operationalize Al. Each one is avoidable with the right
posture.

01 Do not treat Al strategy as a static playbook

A fixed Al playbook is obsolete almost as soon as it is written. The landscape now changes on a weekly cadence: new
models, agentic workflows, open-source releases, enterprise features, pricing shifts, privacy patterns, and infrastructure
options can all materially alter the right decision.

The goal is not to produce a perfect document. The goal is to build an adaptive posture, a living strategy that can absorb
new information, test emerging capabilities, and change course without institutional paralysis.

02 Do not assume generic enterprise tools create differentiation

Many companies will converge on the same safe platforms: Microsoft Copilot, ChatGPT Enterprise, Google Workspace Al,
Salesforce Al, and similar products. These tools may be useful. They may improve productivity. They may be the right
baseline for certain teams. But they rarely create durable strategic advantage by themselves.

If every competitor adopts the same tool in the same way, the result is not differentiation. It is table stakes. The question is
not only whether your company is using Al. It is whether your company is using Al in ways competitors cannot easily copy.

03 Do not buy tools before understanding workflows

Al purchasing often starts with vendors, demos, and platform comparisons. That sequence is backwards. The right starting
point is workflow discovery: how the business actually operates, where human judgment matters, where information gets
trapped, where repetitive work compounds, where customers experience friction, and where better intelligence would
change decisions.

Without that understanding, companies risk buying impressive tools that do not map to meaningful operational leverage.

04 Do not expose sensitive data without a clear privacy model

Al adoption creates a new class of information risk. Employees may paste confidential material into tools they do not fully
understand. Vendors may retain data in ways that are unclear. Internal policies may lag behind actual employee behavior.
Teams may blur the difference between private, enterprise, encrypted, and zero-retention environments.

Privacy cannot be an afterthought. Businesses need clear rules for what data can go where, which systems are approved
for which use cases, what must remain local or encrypted, and where human review is required.
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05 Do not confuse Al governance with Al competitiveness

Governance matters. Security, compliance, approval flows, and acceptable-use policies are necessary. But governance
alone does not make a company competitive. Some organizations will move so carefully that they never build meaningful
capability. Others will move quickly without controls and create avoidable risk. Both approaches fail.

The objective is disciplined speed: enough structure to stay safe, enough adaptability to keep pace with the frontier.

06 Do not let procurement define the strategy

Large organizations often allow procurement, legal, security, or incumbent vendors to shape the Al roadmap by default.
Those functions are important, but they should not determine the company's strategic imagination.

If Al strategy is reduced to vendor selection, the company will optimize for ease of purchase rather than competitive
advantage. Leadership must define what the organization is trying to become, then select tools and vendors accordingly.

07 Do not assume bigger means safer

Large vendors can offer real advantages: enterprise support, compliance frameworks, integrations, and security review. But
bigger does not automatically mean better for every use case.

In some cases, open-source models, private infrastructure, local workflows, specialized agents, or bespoke systems may
produce better privacy, control, cost structure, or differentiation. Companies should evaluate architecture, not branding.

08 Do not underestimate the need for internal ownership

Al cannot be owned casually. A company needs either a dedicated internal owner or a trusted external partner whose role is
to continuously track developments, evaluate tools, educate leadership, design workflows, and keep the organization from
falling behind.

Without ownership, Al adoption becomes scattered experimentation. With ownership, it becomes a strategic function.
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SECTION 04

The Cedral View

Cedral Advisory believes the winning posture is adaptive, privacy-conscious, and strategically
differentiated.

The companies that benefit most from Al will not be the ones that simply adopt the most popular tools. They will be the ones
that understand where Al changes their specific business, where it creates unacceptable risk, and where the frontier can be
operationalized before competitors catch up.

That posture rests on four commitments:

> It requires continuous diligence.
> It requires a clear privacy model.
> It requires workflow-level understanding.

> It requires infrastructure decisions that preserve flexibility.

It also requires recommendations that are brand agnostic. The goal is to evaluate architecture, not branding, and to choose
what actually fits the business rather than what is easiest to buy or most heavily marketed.

And most of all, it requires the humility to accept that the right answer will keep changing.

Cedral Advisory - Executive Brief - June 2026




CEDRAL ADVISORY - Executive Brief - June 2026 Page 8

SECTION 05

How Cedral Advisory Helps

Cedral Advisory works with founders, executives, operators, and professional service firms to build practical Al strategies
without hype. Engagements may include:

> Al readiness and risk assessment

> Executive briefings and board-level education

> Workflow discovery and opportunity mapping

> Al vendor and model evaluation

> Privacy and data-use guidance

> Internal Al policy and operating model design

> Bespoke Al implementation planning

> Continuous Al market and tooling diligence

> Strategic advisory for Al-enabled products or services

Cedral's role is not to push a generic stack.

Cedral is brand agnostic. We hold no vendor partnerships, resale agreements, or commissions, so our recommendations
are made on the merits of your business alone. Where the right answer is a major enterprise platform, we will say so. Where
it is an open-source model, private infrastructure, a specialized agent, or a bespoke build, we will say that instead.

Cedral's role is to help businesses avoid bad decisions, identify real leverage, and maintain an adaptive advantage as the
market changes.
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SECTION 06

The Executive Takeaway

The companies that win with Al will not simply ask, "Which tool should we use?" They will ask better questions:

> What should we absolutely not do?

> Where would Al create real business leverage?

> Which data should never leave our control?

> Which workflows deserve custom design rather than generic tooling?
> How do we stay adaptable as the frontier changes?

> Who owns continuous Al diligence inside the business?

Cedral Advisory helps answer those questions. Because in Al, the wrong move is not just inefficient. It can become
expensive, risky, and strategically difficult to unwind.

Cedral Advisory helps organizations adopt Al without losing privacy,
adaptability, or strategic control.

Cedral Advisory offers private executive briefings for leadership teams evaluating Al strategy. To arrange one,
contact Tyler Sargent at tylersargent@cedraladvisory.com.

Independent research - Al systems - Privacy - Workflow strategy - Executive advisory

This brief is prepared by Cedral Advisory for executive discussion and is provided for informational purposes only. It does not constitute legal, financial, or
investment advice. Cedral Advisory provides independent research and advisory services for blockchain and Al.
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